 FISHER & PAYKEL

INTO A NEW ERA FOR I\/IULTI CHANNEL CUSTOMER
- EXPERIENCE
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EST. 1934

BI=YCINI=IDAIN
NEW ZEALAND

IT DESCRIBES HOW OUR ENVIRONMENT
HAS SHAPED US, FOSTERING A PIONEERING
SPIRIT AND A CULTURE OF CURIOSITY. IT IS

A PHILOSOPHY AND WAY OF THINKING

THAT IS UNIQUELY FISHER & PAYKEL.
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Singapore . e S Australia

New Zealand

© 2024 Fisher & Paykel Appliances Limited. The information contained in this document is strictly confidential and contains proprietary information.



PURPOSE

WE CREATE MOMENTS OF DELIGHT TOGETHER IN THE HEART
OF THE HOME. SUSTAINABLY ENHANCING THE QUALITY OF
PEOPLES LIVES NOW AND FOR FUTURE GENERATIONS.

FISHER & PAYKEL © 2024 Fisher & Paykel Appliances Limited. The information contained in this document i strictly



WE ARE THE WORLD'S MOST HUMAN
CENTRED APPLIANCE BRAND

FISHER & PAYKEL © 2024 Fisher & Paykel Appliances Limited. The information contained in this document i strictly confidential and contains prop






DESIGNING FOR A CHANGING WORLD

HUMAN CONNECTION IS MORE URBANISATION IS CHANGING SUSTAINABILITY IS THE HEALTHY LIVING IS TECHNOLOGY IS RADICALLY
IMPORTANT THAN EVER THE BUILT ENVIRONMENT MOVEMENT OF OUR TIME THE NEW LUXURY RESHAPING THE WAY WE LIVE

FISHER & PAYKEL 2024 Fisher & Paykel Appliances Limited. The information contained in this document is strictly and contains proprietary



SPIRIT OF
ININGAVVANRI®IN




4 THEN

Engagement

- (A
\ Marketing End Users

o
— [

Resellers /

Engage architect,
designer, kitchen designer.
Visit Experience Centre.

=~ O[]

Engagement

Marketing
©@ v 0 G
0 o o

0

F&P — ™MV

End Users

B

Customer
Support

=2
— || #

Resellers

NE

5%

-

Direct Channel

Subscriptions

Delivery

.0

Connected
Eco systems

N
N
L]
Smart Appliances
& Connectivity

—~ Q0

Drive loyalty

FISHER & PAYKE.L

10



CUSTOMER JOURNEY

WHOLE OF HOME CONNECTED SOLUTIONS, HOME SOLUTIONS, SUBSCRIPTIONS, ECOSYSTEM
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CUSTOMERS FOR LIFE, MARKETING DIRECTLY,
SUPPORTING ALL BUSINESS MODELS

PURCHASE RECOMMEND

BUY

Market & Sell

OWN

Support & Serve
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RESEARCH NEED RECEIVE USE
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KNOW YOUR USERS
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CONSUMER DESIGN PROFESSIONAL TRADE PROFESSIONAL INSTALLERS RETAIL PARTNERS
Purchase: long cycle Inspiration Product Support Product Support Co-Marketing
Purchase: short cycle

Product Support Product Support

Book a Service

Customer Support

Product Support

FISHER & PAYKEL
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CONSISTENT BRAND EXPERIENCE

FOR THE END USER

OWNED
CHANNELS
Social Paid Media YouTube Video Owned Website
FABRIC CARE
SOLUTIONS
RETAILER
CHANNELS

FISHER & PAYKEL

Retailer Social

Retailer Website Banners

Retailer POS
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CUSTOMER JOURNEY

WHOLE OF HOME CONNECTED SOLUTIONS, HOME SOLUTIONS, SUBSCRIPTIONS, ECOSYSTEM
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PREMIUM CUSTOMER SERVICE EXPERIENCE

FOR THE END USER

FISHER & PAYKEL

INSTALLATION &
DELIVERY SERVICES

24/7
USER SUPPORT

CUSTOMER CARE
24 HOURS A DAY, 7 DAYS A WEEK

Choosing a premium brand is about more than buying a product. You buy an enduring lifetime experience.

Our premium experience is extended to every touchpoint with install professionals, 24/7 Customer Care and Global sales support
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EXPERIENCES META ECOSYSTEM INTEGRATION

Guided Cooking
Temperature Sensing
Precise Measurements

Recipe Integration

CONNECTED
ECOSYSTEM

A POWERED BY
=~ SmartHQ
MANAGEMENT SERVICE
Energy Management Support Services
Water Management Recycling
Grocery Fulfilment Consumables

Fleet Management Over the air updates



FULL RANGE OF CONNECTED PRODUCT WITHIN 2 YEARS




SERVICE WARNING

FISHER & PAYKEL

SMART CONNECTED APPLIANCES

Al DIAGNOSIS

Al REVIEWS YOUR SCHEDULE

2m

< Eveat Dol

F&P Front Loadar - Service

Al BOOKS SERVICE
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IT"STIMETO
STYOUR
PERFECT STEAK

FOR 11 M

WILLDO




Manage your Fisher &

appliances seamlessly fre

connect your appliance —

Smart HQ™ app from your Apple or Android
phone now:

£ Download on the GETITON
'ﬂ [ S App Store ‘ » Google Play



SMARTHQ ASSISTA

smartHQ Al is here

wsmmmw

qmctlonowaltyulw
and savor delectable recipes
created by Flavorly All




CONTROL FROM EVERYWHERE

REFRIGERATOR
Water filter Good

SMART AND SECURE

SmartHQ™ has become the control
platform of choice for several leading
global appliance brands. Designed and
developed in the USA, it acknowledges
that privacy is more important than ever.



Energy Management









CONTENT

THE FUTURE IS ZERO DISTANCE WITH OUR
CUSTOMER: ANTICIPATING NEEDS.

RIGHT TIME AND RIGHT PLACE, TO MAKE LIFE
EASIER.

RETAIL INNOVATION COMBINED WITH OUR
LEGACY PRODUCT INNOVATION.

FISHER & PAYKEL
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