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Australian sales growth by month (non-food)
Growth rate yoy %, Jan-22 to Dec-23
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Lonsumer confidence lowestin 4o years

ANZ-Roy Morgan Consumer Confidence
Yearly average Consumer Confidence rate
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HoUSenold Savings rates

Household savings ratio
%, seasonally adjusted
Mar-16 to Mar-24

30 -

25
20

15

Household saving ratio %

10

0 T T T T T T T T T T T T T T T T T T T T T
T A T A S S S S AR A A A :ﬂ g¥ P :ib P ,”° w"
I A R IR RV R N i R R R R i Y R i AR i Gl T RS

Source: Australian Bureau of Statistics, Australian National Accounts: National Income, Expenditure and Product, March 2024
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plack Friday reshapes Amas

Australia — non-food retail sales December
% difference from November Sales (seasonally adjusted)
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200% fouge0n  112%

%]

0.00%
Dec-19

-2.00%

-4.00%

-6.00%

-6.39%

-8.00%

-10.00%

-12.00%

-12.95%

-14.00%
m Household Goods m Clothing, footwear and personal accessory retailing m Department stores m Other retailing

Source: Australian Bureau of Statistics,
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Population growtn IS the BiG taiwind

Projected population, Australia

31

30

29

-"“

m)

l““

28 PPl ...........
i .

2

2

24

2024 2025 2026 2027 2028

~

Population size (

[e)]

[6)]

Source: Australian Bureau of Statistics

.
.t
.t
.
.t
.t
.
.
.s
.s
.s
-““
.
.
.
.
.t
.t
.s
.
.s®
[
Py
“ |||| |||| ||||

2029 2030 2031 2032 2033 2034

m ©2024 KPMG, an Australian partnership and a member firm of the KPMG global organisation of independent member firms affiliated with KPMG International Limited, a private En dgllsh company limited by guarantee. All rights

reserved. The KPMG name and logo are trademarks used under license by the independent member firms of the KPMG global organisation. Liability limited by a scheme approve

under Professional Standards Legislation.



Be WNere the Boomers are

Total spend per capita change

By age
D 8.10%
590% :
4.80% : :
3.50% 3.70% : :
1.40% 5 :
0.90% : :
oz o [ = =
-0.10% : :
1% : .
-1.90% : :
5.10% :
18-24 2529 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69 7074 75+
SEEEEEEEEEEEN

Age

Source: CommBank IQ, Cost of Living Insights Report — November 2023
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£-COMMErce: growtn s slowing but nere (0 Stay

Index retail sales growth, January 2019 to November 2023 Retail Ecommerce share of Total Retail Sales, 2023
: China
@ Online sales Feb "20-
Aug 20 201

@ In- store sales Aug '20-Jul '23 Indonesia

+10% United Kingdom

South Korea

Annualized
growth rate +77%

for period

United States

Mexico

132

Singapore

Japan

100 ’ Russia

Canada

Non-food

Jan Jan Jan Jan Jan  Nov Australia !
2019 2020 2021 2022 2023 2023 : Food
o
Source: Seizing the seamless opportunity by KPMG and NRF Source: ABS & Influencer Marketing Hub
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Amazon Ieads the pack

Australian Online Retailer Sales Growth for 2023
Growth year on year

60.0% -
40.0% ~

20.0% ~

0.0% +

-20.0% ~

-40.0% -
Amazon Coles Group Woolworths Temple & Webster Wesfarmers Kogan Catch Group Online industry

Source: MST Marquee
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KPMG 2024 seamiess Gommerce research

Research focus points:

o]

Insight driven strategies and actions

X

o

@ Innovative products and services

Experience centricity by design

i Seamless interactions and commerce

o000 . . .

L} Responsive operations and supply chain
®

9,9\9 Aligned and empowered workforce

S Digitally enabled technology architecture

NN R NG RO
(} ° ° .
&) Integrated partner and alliance ecosystem
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Index Value

KPMG Retal Health Index offers some Nope...
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Source: BoE, ECB, FRB, RBA, Haver, KPMG
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o0Cial commerce s the next Bl thing.

Value of social commerce sales worldwide

30.8% CAGR

v
8,500

2022 - 2030

10,000 :

9,000

8,000
a 7,000 : 84% of Chinese
) : .

: h ial
> 6000 : shop socials
S : VS
5 000 : 36% of USA
= .
@ 4,000 : consumers
© :
@ 3,000 ;
2.221
2.000 1,698

992 1,298
“ m I

2022 2023 2024 2025 2026

Source: Statista 2024

2,905

6,500

4,970

3,799

2027 2028 2029 2030

©2024 KPMG, an Australian partnership and a member firm of the KPMG global organisation of independent member firms affiliated with KPMG International Limited, a private English company limited by guarantee. All rights
reserved. The KPMG name and logo are trademarks used under license by the independent member firms of the KPMG global organisation. Liability limited by a scheme approved under Professional Standards Legislation.



>0Clal on speed diall

Discovery

59% of consumers shopped 50% Social media

22% Influencers

on social media in 2023 16% Messaging app
(15% in 2021 !) ” Live-stream video

Video or live chat

Service Shoppers Who Have
31% Chat® Used the Following
18% Social media o Channels for These

18% Messaging app Use Cases
18% Video or live chat

17% SMS [ text

Source: Salesforce, Connected Shoppers Report, Fifth Edition

Buying

59% Social media
36% Messaging app
24% \Voice assistants
21% Live-stream video
20% Chat”
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Australia a NZ. Digital rend Impacting stores

Where shopping transactions take place
Estimated volume of purchases across the following channels

Physical store purchases
forecast to drop to 51%
by 2025.

2025 1% 20% 1% 7%

2023 10% 17%  10% 5%

m A physical store m A brand's website or shopping app
m A retailer's website or shopping app m Online marketplace

m Newer digital channels and delivery apps

Source: Salesforce, Connected Shoppers Report, Fifth Edition
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TKTok shop. 11bn US USErs Since oep

| Shop - BY.DYLN Andi Shirt in White

Revolve ¥

Save this foreur next all white party fit!

e °

\

v Ul

Hot Deal & New customer deal
R

BY.DYLN Andi Shirt in White 2 [N

¢TI0 ~a

Buyer Protection Program

I

Hot Deal & New customer deal

BY.DYLN Andi Shirt in White 2 RN

$79.00
4.7 + 508

Color: White

Buyer Protection Program

VLUV UV S D WY e 7

Conyers, GA 30012

Shipping method

R Revolve @ Add note

' BY.DYLN Andi Shirt in White

h
- $79.00

Standard shipping: Free
Estimated delivery: Oct 26-28

Payment method View all
@ Card ending in 4242 @
P PayPal

sPyy  Apple Pay

Order summary

Total (1 item) $79.00

Place order

Buyer Protection Program




#Aritzia. sockally Physical Retall Perfected?

jkeep IRetlirn}

USD2.2bn 117 16% <1 bn videos

sales (35% online) stores EBITDA TikTok #Aritzia
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SHEIN (sheen). saclally Digital Retall perfected?

SALE | All Under $15.95! New in Hoodies | Knitwear | Outerwear
SHEIN ‘*Dre-ss S oo Qo O &

Categories ~  Mewlin  Sale  Women Clothing: Curve  Home & Kitdhen Kids Jewelry & Accessories  Underweor & Slsepwear  Beouty & Heolth  MenFoshion  Shoss Bogs & Luggoge  Home Textile &5swing Sports & Outdoors Toys & Gomes  Baby & Matemity ]

Home ¢ All Under $15.85

Filter Sort By Recommend Puliovars Long Slaeve Plain Riound Mack Crop Blim Fit Sleavaless Loosa Black Laften

Category ~
Weoemen Clothing +

Wiomen Plus Clathing

Size -
one-size XKD
pi (R
L L
+ View More :
w ;.'
z
Color = 3
z
L B fm
B o900 53 g =
. . . SHEIN LUNE Fiald Print Gigot Sleeve Zipper .. SHEIN LUNE Drawstning Hem Soiid Coat Heart & Skeleton Prnted Crew Neck Casual ... SHEIN Essnce Plus Figure Graphic Asymmet.. SHEIN LUNE Stnped Pant Drawsinng Hoodie
 (1000- b (1000) AUS11.60 [753) (&) AUS11.50 [Za5; o] (500+)
Materiol - AUS10.25 5 (&) Aust.2s 5 (&) AUS10.17 [0%)
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ohein Ustadon by 2026

3 Vertically integrated fast Eﬂ

fashion retailer & marketplace

30m+ followers

6,000 Chinese factories on socials

40% - 60% cheaper than 600,000 iisted skus @ 13bn+ views

competitors

T $USD59bn
I-I-I 2’000 new skus per day E forecast annual sales by 2025

Weban Decary =
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[emu. The marketplace disruptor:

et the Temu App

@ o st Setlers B S-Sar Bated K Summier Sale Mew Arrleals Categories ~ (».-'-r?r-s dresses
-

g Sgnin/ Regisies
= Grders & Account

9 Sugaport ’ EN

Best Sellers Within last 30 days Within last 7 days

Soiar Firewurk Lights

a:":ﬁ” Specal sale | 044725

Car Mounted Vaouwury Cleanar, Super 5t

AUST7.98 =o: 100 o ()

*oh ok k1 (65,043)

1pe LED Motion Sensor Cabwnet Light, .. 1 Pack Salar Firewark

i)
AUS5.84 &)
& Jus!

Light Outdoos, 1P
AUST.99 2= 8
i u s

LS b B RS i

Sinmimen”
o Fall

3pes Multicolor Plush Duvet Cover Set -

AUS31.48 & 00 (w)

Fortable Outdoor Wireless Bass Speake..

AU$17.95 & 1o §C))

AU$S15.48 71 2= & oo

RGO (Recumrnender-!

TIMESS

3 In 1 Fast Charging Station 1pc Saft and Camfor
AUS32.48 & oo (W) Aus43s (&)

€ st brught

okl (33,657
& Direct from TIMESS

&k kA (6,656

T
= f ..

510412 Pairs Comfy Anide Socks, Sofid . Tpc Quilted Waterproof Mattress Prote..
1$2.96 (W) o sald (0 )
ALS2.96 W) AUS22.98 i 5 W
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AlDy the numbpers

Spending by

2027 on

Generative Al

Where for C&R?:

Source: KPMG

Customer analysis &
personalisation

Trend/predictive
analysis for
inventory

BRRAT TE L ration
(marketing &
product)

70%

C&R Execs say Gen Al
will transform
and

Top barriers?

1 Lack of skilled g

talent
2 Costs / lack of
invesment

3 Lack of clear

business case

minlm

$1,400

$1,200

$1,000

$800

Revenue ($B)

$600

$400

$200

Generative Al Revenue

30%

$1,304
$1,079 &
$897 20%

$728

15%
$548
b9/
$399 % 10%

$304 I %
$217 [P E

% 5%

$67 bo/ %

$14 L $23 $40

2020 2021 2022 2023 2024 2025 2026 2027 2028 2029 2030 2031 2032
mmm Generative Al Revenue

Generative Al as a % of Total Technology Spend

Source: Bloomberg, Generative Al to Become a $1.3 Trillion Market by 2032, Research Finds, 2023

% of Total Technology Spend



Where IS the retall investment going?

Data/Al-enabled content for personalization

Social shopping

Virtual stores

Gamified shopping experience 40%

Source: Insider Intelligence/Emarketer + Coresight US Research Aug 2023
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Starbucks Deep Brew. Customer InsIgnts & personalisation

COLLECT STARS AND
EARN REWARDS

PAY IN STORE ORDER AHEAD CUSTOMIZE YOUR ORDER




kea Kreatlv: redesignyour home Inminutes

x IKEA Kreativ @
1o0f3
Desi showroom
s Get ready
Start with an empiy {or pre-designed) showroom and
make (L your o

» Move back to get a great angle
» Ensure space is free of people and personal content

» Centre the project in view and begin

Design in your own space 5 20f3

Sean your room and design in an immersive

expetience that brings your vision to bfs Take a Photo

+ Emzure It's the widest possible view

* Snap your photo

©2024 KPMG, an Australian partnership and a member firm of the KPMG global organisation of independent member firms affiliated with KPMG International Limited, a private English company limited by guarantee. All rights
reserved. The KPMG name and logo are trademarks used under license by the independent member firms of the KPMG global organisation. Liability limited by a scheme approved under Professional Standards Legislation.



etal. Automation a Al USE Cases

Marketing Customer Service Supply Chain Inventory Buying & Forecasting
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orand owned marketplaces drowing ox

kPG

U.S. Secondhand Market Expected To Reach
$70 Billion by 2027

The U.S. secondhand market maintains a strong growth trajectory, demonstrating its staying power.

Resale is expected to grow 9X
faster than the broader retail
clothing sector by 2027.

Resale grew

ss08 — 5x ;u

Resale will see accelerated growth in

2023, growing at 26%, and continue $708
as much as the broader retail into 2024, growing at 33%. 2
clothing sector in 2022. »
$608 —
34
28
$398

26 n »
a “

2017 2008 201 2020 00 202 2023 2024 2025 2026 2027
© Resale @ Traditional Thrift and Donati @ Total S dhand

SEE RESALE PLAYERS SEE GLOSSARY

el e e e e i |

Resale growth - just as
much as the broader
retail clothing sector in
2020

Resale will see
accelerated growth in
2023, growing at 26%

v

Resale is expected to
grow 9X faster than the
broader retail clothing
sector by 2027

©2024 KPMG, an Australian partnership and a member firm of the KPMG global organisation of independent member firms affiliated with KPMG International Limited, a private English company limited by guarantee. All rights
reserved. The KPMG name and logo are trademarks used under license by the independent member firms of the KPMG global organisation. Liability limited by a scheme approved under Professional Standards Legislation.



US second hand market = $900n by 2032

Off-Price

TJ Maxx, Ross

Secondhand

thredUP, Goodwill

Mid-Priced Specialty @)

Gap, Abercrombie & Fitch

Direct to Consumer
Everlane, Allbirds

Value Chains
Target, Walmart

Fast Fashion
Zara, Shein

Other Retailers
Costco, QVC

Department Stores
Macy’s, Nordstorm

Amazon Fashion
Including Amazon Style stores

Subscription
Stitch Fix, Dia & Co

Rental
Rent the Runway, Nuuly

kPmG

2012

15%

2022 2032

- :

GlobalData 2023 Market Sizing and Growth Estimates

market in the next 10 years.

Resale is driving secondhand’s
growth, expected to be a $57B

2in5items

in Gen Z's closet are
secondhand.?

Fast fashion market share is
expected to remain flat over
the next 10 years.

— e o o o Em Em o Em Em Em Em o Em Em Em Em Em mm o mm oy

,_
I
I
|
|
|
I
I
|
|
I
I
I
|
|
I
I
I
|
|

©2024 KPMG, an Australian partnership and a member firm of the KPMG global organisation of independent member firms affilated with KPMG International Limited, a private English company limited by guarantee. All rights
reserved. The KPMG name and logo are trademarks used under license by the independent member firms of the KPMG global organisation. Liability limited by a scheme approved under Professional Standards Legislation.



Onine driving US resale market. $38on 0y 2027

Online resale is expected to reach $38 billion by 2027, growing 2X faster than secondhand overall

$40B (—

$308

$208

$108

$0
2013 2015

© Online Resale @ Offline Resale

©2024 KPMG, an Australian partnership and a member firm of the KPMG global organisation of independent member firms affiliated with KPMG International Lin
reserved. The KPMG name and logo are trademarks used under license by the independent member firms of the KPMG global organisation. Liability limited by a

Online resale is expected
to grow 21% each year on
average over the next 5 years.

2017 2019 2021

® Online Thrift & Donation @ Offline Thrift & Donation

Gen Z is driving online
resale’s growth

58%

of Gen Z who bought secondhand
apparel in the last 12 months made
at least one purchase online—more
than any other generation.”



d Pre-0wned. Reparr. Resel. Dona

ZARA PRE-OWNED | I » LARA FRE-OWNED 84 ] | | = ZARA PRE-DWNED

ABOUT  REPAIR.  RESELL ~ DOMATE ABOUT  REPAIR  RESELL  DNATE ABGUT  REPAIR  RESELL  DONATE

GARMENT REPAIR RESELL PLATFORM  § CLOTHES DONATION

GIVING ZARA PRE-OWNED GARMENTS A NEW LIFE ! | [N BEKEFIT OF NON PROFFIT ORGANIZATIONS

MAKE YOUR LOVED GARMENTS LAST LONGER

©2024 KPMG, an Australian partnership and a member firm of the KPMG global organisation of independent member firms affiliated with KPMG International Limited, a private English company limited by guarantee. All rights
reserved. The KPMG name and logo are trademarks used under license by the independent member firms of the KPMG global organisation. Liability limited by a scheme approved under Professional Standards Legislation.



00N, Buy or rent?

OROTON 2

NEW BAGS CLOTHING JEWELLERY ACCESSORIES RENTALS EVENTWEAR GIFTING THE OROTON SALE

WOMEN /| BAGS / CROSSBODY

CARTER COLLECTABLE SMALL
DAY BAG

$899.00

NEW ARRIVAL

COLOUR: AMBER

SIZE: ONESIZE

' RENT FROM $209

- — e
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reserved. The KPMG name and logo are trademarks used under license by the independent member firms of the KPMG global organisation. Liability limited by a scheme approved under Professional Standards Legislation.




PoShmark. socil Live Auction platform

Shop Live Sell Together Host

8 D
L4 All Posh Shows [

Trending Mow

At vevwas Closet Clear-out Lumyiry Wallet

NWT Saasonal Shauldar Bag Clattg e

Current Live Shows

n chloeciowst .p: hwityla
ml

“In 2022, livestream shopping brought in more than $500 b|II|on in sales in China.
That was eight times more than in 2019”

- High Top Red Black 340
B Shoes i
B Convarse y
Wids Leg Jaans $40
w30 Lavis
Brown Combat .
Boots | Tan Shides 340
Bina 6.8 T Sioa: 7 Michews .
ialimoded

B
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[nalland's Gentral Group Sets the pace

CENTRALGROUP

EN TH Careers Contact

About Us = OurBusiness = Bronds Sustainability = News & Updates ~

= CENTRAL @ @

RINASCENTE

Welcome to
: I - :
Omnichannel
Seamless shopping experiences across all
platforms for larger choices, better

RINASCENTE

ENASCENTE ON DEMAND
0L SERVIZIO D INSTANT MESSAGING PER LD

services, and greater convenience ever!
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Lentral Department store prands
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CENTRAL

Call & Shop

Get all your shopping needs done in one
call. With our one-stop shopping assistant
on the line who can provide you with any
information on our services or products,
getting what you need has never been
easier. Our products are available for
delivery and installation anywhere in
Thailand.
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CHAT & SHOP

Chat & shop and Call & Shop services allow you
to get advice and purchase products through an
instant messaging service, empowered by a
personal touch from our shopping assistant.

With access to the customers' shopping history and other
data on their preference, the shopping assistant can facilitate
shopping with selections of merchandise and provide a link for
onhine purchase, or other purchase methods such as Chck &
Collect, Click & Delivery or Reserve & Collect.
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Shop via
Facebook

Facebook has always been about
connecting you to what you love. Now you
can browse, order and pay for your
favourite products in real time on the
platform. You can simply do so through our
Live Comments section or drop us a

message in our chat box.
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C+ C-VERSE BENEFITS & REWARDS FEATURES FAQs

Welcome to the C*Verse

The'World's First Immersive
Retail Platform :

cad on the

c IN | £ D
* Google Play L App Store
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Avatar Creation

Express your own identity by personalizing a unigue
appearance and styling with variety of clothes and
accesasories for your Avatar

CREATE NOW

Digital Twin Store

Simulate Topa CLUB Rama 2 in futuristic style, allowing
you to interact with other users to discover an excitement
with key features
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Groceries
delivered in
minutes

Your one-stop online shop. From fresh
produce and household staples to cooking
essentials, we're the service that always
delivers. To your door, and within minutes.
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(0Upang Rocket, south Korea- 2447 delivery

Rocket Delivery Rocket Fresh Rocket Overseas

Order from millions of items, delivered As the nation's largest online grocer, Rocket Overseas streamlines overseas
to your doorstep by the very next day. Rocket Fresh covers all your grocery shopping, offering fast, free shipping,
Need your items even sooner? Try needs, delivered in our patented eco- and millions of products, resembling
Dawn and Same-Day Delivery for even friendly Fresh bags. domestic shaopping.

faster shopping.
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Number of frictionless retail store, worldwide

12,500 -
12,200
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+91%
1000 —
/
/] +190% |
500 —
252
87
0 [ I _

2020 | 2021 2027

Source: PWC UK report
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Amazon Dash Gart. scan and go

Dash
Cart

technology by




S0 what does this all mean’

/@)Y Consumers are hyper focussed on:
‘_. « Themselves

* In store engagement/entertainment
« Value

:g, ESG is deeply embedded in the best
retail models

Technology is the new frontier for:
 Customer engagement
» Operational efficiency

The market is betting Al will turn retail
upside down (quicker than we expect)
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